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COURSE OBJECTIVES 
 
 

Main objective: 
1.Making students to become fully aware of the importance of respecting the professional ethics. 
2.Ofering the theoretical support for identifying the ethics problems in organization 
3.Presenting the modalities of preventing and solving the ethics problems, identifying the legislation, which is 
regulating the correct behavior in organization. 
4. Enumerating the instruments of action for ensuring the ethic environment in organization. 
5.Identifying non-ethics aspects in Romanian public administration and finding solutions that could be used in 
practice 
SPECIFIC OBJECTIVES: KNOWLEDGE, ABILITIES AND/OR 

i) 

COMPETENCIES 

Cognitive competencies

ii) the capacity to understand the nature of corporate communications, advertising, marketing 
and public relations, the nature and importance of business reputation and honesty and the 
ways in which they can be conducted ethically; to identify situations that fall under ethical 
regulations 

 (knowledge)  

iii) Functional competencies

the ability to examine thoughtfully ideas and perspectives in the field of business ethics and extend 
these ideas/perspectives to administrative practice and decision making; and (2) to expand their 
capacity for moral inquiry, dialogue, and decision making in ways that will be useful in their 
professional and civic lives. 

 (abilities and competencies: applying knowledge to a particular context)  

iv) 
the capacity to manage motives that conflict with ethical standards; the capacity to communicate 
about ethical and compliance challenges: 

Personal competencies 

v) 

Sustain a commitment to ethics and compliance over time 

General competencies 

COURSE OUTLINE   
                    NAME OF CHAPTER/ TOPIC                                                                                         No. of hours          
 
1.Ethics In Business: Aim And Perspectives.The Ethics Theories.Definitions. 
2.The Main Ethics Problems In Business. Causes Of The Non-Ethic Behavior In Business 
3.The Organization And Social Agreement.The Social Responsability Pyramid Of The Organization. The 
Ethics And The Third World. 
4.The Ethics And The Consumers. The Rights Of Consumers. Unethical Advertising. 
5. The Ethics And Unfair Competition. Rules To Avoid It. 
5.The Ethics And Human Resource Management In Organization 
6.Usage And Abuse Of The Power In Organization.The Politic Game It Is Ethic? 
7.Alarm Signal In Organizations. 
8.Tehniques And Instruments For Assuring The Ethic Environment In Business.The Monitoring 
Programmes/Ethics Audit Of The Ethic Environment In Organization.Ethics Codes. 



SEMINAR/LAB 
TOPICS  

class case discussions, small group discussions and journal dialogues and videos/films  

ethics audit/ of organisation/the monitoring programme of the ethic environment in organization, 
ethics codes corporate responsibility  

 

TEACHING 
METHODS 

Interactive course, video-projector presentation 
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ASSESSMENT TERMS  
CRITERIA active participation at  class case discussions , final report +  exam 

TYEPES Study cases, real assignments 
FINAL GRADE 

FORMULA 20% active participation at  class case discussions, 30% final report + 50% exam 

 
 
 
 
 
 
 


