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Indicatorul A1 - Activitatea didactica si profesionala
Candidat: Tuliana Claudia Bobalca
pct
cand. |p_s |nr |[p_c |pct
1.1 Carti si 1.11Carte (1.1.1.1.-
capitole/ de internationale
studii specialitate  |1.1.1.2.
n carti de — nationale - 8 |Bobalcd, C. (2014), Cercetare calitativa de marketing, Editura Tehnopress, lasi, ISBN 978-606-687-118-1, 120 pagini
specialitate pct =8 pct 8
sau volume Manolicd, A., Bobalca, C. (2014), Crearea si gestiunea portofoliului de clienti, Editura Tehnopress, ISBN 978-606-0687144-0,
colective 106 pagini
=8/2=4 pct 4
Bobalca C., Tugulea, O.,Maha, A., Maha L. G. (2013), Internetul sau agentiile de turism. Ce aleg tinerii turisti?,
Editura Universitara, Bucuresti, ISBN 978-606-591-902-0, 150 pagini
=8/4 =2 pct 2
Maha, L. G., Bobilca, C., Diacon, P. E (2012). "Mediul european al afacerilor", Editura Universitatii "Alexandru loan Cuza"
lasi, ISBN: 978-973-640-664-5, 170 pagini
=8/3= 2.66 pct 2.66
Bobalca, C. (2011). Studiu asupra loialitatii clientilor, Editura Tehnopress, lasi, ISBN 978-973-702-869-3 , 207 pagini
=8 pct 8
1.1.2. Studiu/ (1.1.2.1
capitol intr-o | — internationale |Zaif,A., Bobalca, C., Anton, O.,Monoranu, A. (2009) "Les defis du developpement durable pour la communication marketing des
carte de - 12pct PME roumaines", in Monografia "Les defis du developpement durable : politiques industrielles et commerciales dans ’Union
specialitate Europeenne™ (redaction Claude Martin si Jaroslav Kita), Edition de I’Universite Economique de Bratislava, Slovacia, septembrie
sau 2009, ISBN 978-80-225-2801-6., p.469-478. (volum international cu selectie de tip blind review)
volum =10/727*12/4= 0.04 pct 0.041| 10| 4| 727 12




colectiv

Manolica, A., Bobalca, C., Ciobanu, O. (2012), ,,.La responsabilité envers le consommateur dans le contexte de la crise mondiale”,
Apres la crise...L Europe comme espace de compétitivité renouvelée, Claude Martin et Hugues Poissonnier, Editura
L’Harmattan, Paris, ISBN: 978-2-336-00419-8, p.165-176 (capitol de carte in editura internationald)

=12/232*12/3=0.20 pct

0.207

12

232

12

1.1.2.2.
— nationale - 6
pct

Bobalca, C., Soponaru, C, Tugulea (Ciobanu), O. (2013), "Perceptia femeilor care lucreaza in vanzarea directa despre loialitatea
clientilor", lucrare acceptata la Conferinta internationala ”Gen, munca, familie si schimbare”, organizata in cadrul proiectului
POSDRU ”Reconstructia statutului femeii: de la discriminare la dezvoltare profesionala si egalitate de sanse” (ID 50679), lasi, 20-
22 septembrie 2013 (1 capitol), volum Gen, munca, familie si schimbare | coord.: Maria Nicoleta Turliuc, ISBN 978-606-24-00,
Editura Institutul European, lasi, p. 79-90

=11/200/3*6=0.11

0.11

11

200

Bobalca, C. (2008), ,,Jmportanta implementarii strategiilor de pastrare si fidelizare a clientilor in afaceri”, Convergenfa economicd
si rolul cunoasterii in conditiile integrarii in UE , Editura Universitatii Alexandru loan Cuza lasi, ISBN 9789737033314, 472 pag
=5/472*6 = 0.063

0.064

472

Bobalca, C., Anton, O. (Ciobanu, O.), (2008), “Managementul relatiilor cu clientii in era digitala”, Piafa Europeand — o
[provocare pentru firmele romdnesti , pag. 579-586, Editura Universitatii ,,Alexandru loan Cuza”, lasi, ISBN 978-973-703-280-5
=8/2/669*6 = 0.0359

0.036

669

Munteanu, C., Bobalca, C., Anton, O. (Ciobanu, O.). (2008), “Aprecieri si perceptii ale studentilor asupra invatamantului
economic superior”, Piata Europeand — o provocare pentru firmele romanesti, pag. 611-626, Editura Universitatii ,,Alexandru
Toan Cuza”, lagi, ISBN 978-973-703-280-5

=16/3/669*6 = 0.0478

0.048

16

669

Anton, O. (Ciobanu, O.), Bobalca, C. (2008), “Analiza a influentei experientei profesorilor asupra performantelor academice ale
studentilor”, Societatea Europeana si Strategia de Marketing, Editura Universitatii Alexandru loan Cuza, lasi, ISSN 03797864, p.
120-131

=12/2/394*6 = 0.0914

0.091

12

394

Bobalca, C. (2008), “Using information technology to build effective customer relationship management strategies”,  Romania
and European Union - Challenges of Integration ”, Editura Universitatii Alexandru Ioan Cuza, lasi, p. 241-246, ISBN 978-973-
703-314-7

=6/297*6= 0,12

0.121

297

Bobalca, C. (2007), ,,Cost And Benefits Of Integration In The European Union From A Marketing Perspective”, Costuri si
beneficii ale aderarii Romdniei la Uniunea Europeand, editat in cadrul proiectului Jean Monnet nr. 2006-2295/001-001 CEN
CENRE ,,Romania’s Integration in the European Union: costs and benefits” si a proiectului CNCSIS tip Td ,,Optiunile de finantare
ale firmelor din Europa Centrali si de Est in perioada post-aderare. Invitaminte pentru Romania din experientele tarilor EU10”,
Editura Universitatii Alexandru loan Cuza, lasi, ISBN 978-973-703-255-3, 53-90

=38/354*6 = 0.6441 pct

0.644

38

354




Bobalca, C. (2006), ,,Particularitatile tehnicilor de e-CRM pentru Roméania in vederea cresterii loialitatii clientilor”, Efecte
economico-sociale ale aderarii Romaniei la Uniunea Europeand , Editura Sedcom Libris, lasi, p. 318-323, ISBN: (10) 973-670-
205-7
=6/607*6 = 0.0593 0.059 6 607
Bobalca, C. (2005), ,,Rolul utilizdrii solutiilor de Business Intelligence in contextul integrarii standardelor europene”, Modelul
european in dezvoltarea Romaniei, Editura Sedcom Libris, Iagi, pp. 67-70, ISBN: 973-670-108-5
=4/510*6 = 0.0471 0.047 4 510
Bobalca, C. (2004), “E-mail Marketing”, publicat in volumul lucrarilor Simpozionului stiintific Stiinfele economice in perspectiva
integrarii europene , Bacau, Buletin Stiintific, ANUL VIL, Nr. 1 /2004, p.289-294
=6/490*6= 0,073 0.073 6 490
1.2 Material 121 Manuale 1, 10a ¢ (2011-2013), Managementul Relatiilor cu Clientii, Master MTH anul 11, 2011-2013, disponibil pe portalul FEAA
didactic. didactice.
Lucrari Monografii  |Bobalca, C. (2013), Analiza calitativi de marketing, Master ASM si MCA anul I
didactice Manolica, A., Ciobanu, O., Bobalca, C. (2009), Relatii comerciale internationale in sport, Universitatea ,,Al. I. Cuza” lasi,
Facultatea de Educatie Fizica si Sport
Manolica, A., Bobalca, C. (2007), Crearea si Gestiunea Portofoliului de Clienti, suport de curs Tn cadrul studiilor de master
Management Comercial
1.2.2.
Indrumatoare
de laborator,
aplicatii
13
Coordonare de
programe
de studii,
organizare si
coordonare
programe de
formare
continua si
proiecte
educationale
TOTAL Al 26.20 > 10
Total Al pentru ultimii 3 ani 24.98 >5

Legenda Al:
p_s - pagini subcapitole
p_c - pagini totale carte

nr - numar autori




pct. - punctaj aferent categoriei

pct cand. - punctaj obtinut de candidat



Indicatorul A2 - Activitatea de cercetare

nr.
punctaj pct |aut
2.1 Articole 2.1.1. Articol
care prezinta contributii |care prezinta contributii Jijie, T., Bobalca, C. (2009), ,,Beyond Credibility: Scale Development for
stiintifice originale, in |[stiintifice originale, in Measuring a Candidate’ Profile”, Transformations in Business & Economics, Vol.
extenso, publicate de extenso, publicat intr-o 8, Nr. 3 (18), Supplement A, 2009, ISSN 1648-4460, p. 244-254, ISI Web of
candidat ca autor sau  |revisti cotati ISI cu factor |Knowledge Thomson Reuters, factor de impact 1.22; EBSCO, e-JEL etc, Disponibil
coautor, in reviste cotate |de impact mai mare ca 0 — 8 |la: http://www.transformations.khf.vu.It/,
I1SI sau BDI pct http://apps.webofknowledge.com/full_record.do?product=WOS&search_mode=Gen
eralSearch&qid=1&SID=Y17Pd27PHKpOhd6PCF2&page=1&doc=3
=8/2=4 pct 4 8
2.12 Articol care prezinti |Tugulea, O., Bobalca, C., (2014), “How to frame the human portrait of a touristic
contributii stiintifice city?”, Journal of tourism — studies and research in tourism, Vol. 17, p.30-36,
originale, in extenso, ISSN: 18442994,
publicat intr-o revisti Baze de date: EBSCO, DOAJ, REPEC, CABELL
indexati de cel putin 2 din |Disponibil la: http://www.revistadeturism.ro/rdt/issue/view/28,
bazele de date http://www.revistadeturism.ro/rdt/article/view/194/181
internationale recunoscute —|=6-2=3 pct 3 6
6 pct
Tugulea, O., Bobalca, C., Maha, A., Maha L., (2014), "Using internet and travel
agencies in planning a Trip. A qualitative approach", CES Working Papers, Vol. 6,
Nr. 1, p. 181-200, ISSN 2067 — 7693,
Baze de date: Academic Journals Database, Bielefeld Academic Search Engine,
Caboose Open Directory, CEEOL, Directory of Open Access Journals — DOAJ,
EconLit, Economist Online, Eurolnternet, Index Copernicus Journals Master List,
New Jour, Open J Gate, Research Papers in Economics — RePEc, SafetyLit, Scipio,
Scirus, Social Sciences Information Space, Ulrich™S Periodicals Directory, World
Cat, Disponibil la: http://ceswp.uaic.ro/articlessf CESWP2014_VI1_TUG.pdf
=6/4=1.5 puncte 1.5 6




Tugulea, O., Bobalca, C., Soponaru C. (2013), "City Brand Personality — An
International Concept With Regional Appliance In The Tourism Development
Strategy", CES Working Papers, Vol. 5, Nr. 4, p. 626- 644, ISSN 2067 — 7693,
Baze de date: Academic Journals Database, Bielefeld Academic Search Engine,
Caboose Open Directory, CEEOL, Directory of Open Access Journals - DOAJ,
EconLit, Economist Online, Eurolnternet, Index Copernicus Journals Master List,
New Jour, Open J Gate, Research Papers in Economics - RePEc, SafetyL.it, Scipio,
Scirus, Social Sciences Information Space, Ulrich’S Periodicals Directory, World
Cat

http://ceswp.uaic.ro/articles/CESWP2013_V4_TUG.pdf

=6/3 =2 pct 2
Tugulea, O., Bobalca, C., Maha, A., Maha L., (2013), How Do Young People Select

Information To Plan A Trip, Journal of tourism — studies and research in tourism ,

Vol. 16, p.51-57, ISSN: 18442994

Baze de date: EBSCO, DOAJ, REPEC, CABELL, Ulrich's - Periodicals Directory

SCIPIO, INTUTE - social sciences

ICAAP, Canada, CIRET, Genamics JournalSeek, Academic Journals Database,

SCIRUS

http://lwww.revistadeturism.ro/rdt/article/view/159

=6/4=1,5pct 15
Bobalca, C., Soponaru C., Tugulea, O. (2013), European Integration - A

Comparative Perspective between Romania and Republic of Moldova, CES

Working Papers, Vol. 5, Nr. 3, p. 330- 343, ISSN 2067 — 7693,

Baze de date: Academic Journals Database, Bielefeld Academic Search Engine,

Caboose Open Directory, CEEOL, Directory of Open Access Journals — DOAJ,

EconLit, Economist Online, Eurolnternet, Index Copernicus Journals Master List,

New Jour, Open J Gate, Research Papers in Economics — RePEc, SafetyLit, Scipio,

Scirus,

Social Sciences Information Space, Ulrich’S Periodicals Directory, World Cat
http://ceswp.uaic.ro/articless CESWP2013_V3_BOB.pdf

=6/3 = 2 pct 2
Soponaru C., Bobalca, C., Tugulea, O. (2013), “Globalization Perspectives in Post-

Communist Romania”, Annals of the ,, Constantin Brancugi” University of Targu

Jiu, Economy Series, Issue 4/2013, ,,ACADEMICA BRANCUSI” PUBLISHER,

ISSN 1844 -7007, p. 213-218, http://www.utgjiu.ro/revista/ec/pdf/2013-
04/33_Soponaru%20Bobalca.pdf

Baze de date: IDEAS, Genamics JournalSeek Database Genamics, EconPapers EcP,

EBSCO, Cabell's, SCIPIO, Index Copernicus, DOAJ, REPEC, EconBiz, Ulrich's,

Scirius

6/3 = 2 pct 2




Soponaru C., Bobalca, C. (2013), "Romania’s Integration in the European Union.
Comparative Study of the Perception upon Transport Development in Romania and
Republic of Moldova", EuroEconomica, Vol 32, No 3, p 20-32, ISSN: 1582-8859
Baze de date: EconPapers, ICAAP, RePEc, IDEAS, Ebsco, Index Copernicus,
DOAJ, Proquest
http://journals.univ-danubius.ro/index.php/euroeconomica/article/view/1918
=6-2=3 pct

Bobalca, C. (2013), “Study Of Customers’ Loyalty: Dimensions And Facets”,
Revista Management & Markerting, Vol. XI, Issue 1/2013, Editura Universitatii
Craiova, p. 104-114, http://www.mnmk.ro/documents/2013-01/8-14-1-13.pdf,
revista B+, ISSN 1841-2416 revista indexata in BDI

Baze de date: CABELL, REPEC, CEEOL, DOAJ, EbscO, SCIPIO

=6 pct

Maha, S., Bobalca, C. (2013), “Restricting lllegal Immigration In The U.S- Is It
Grounded In Economic terms? “Annals of the ,, Constantin Brancugi” University of
Targu Jiu, Economy Series, lIssue 1/2013, ,,ACADEMICA BRANCUSI”
PUBLISHER, ISSN 1844 -7007, p. 238-244, revista indexata BDI,
http://lwww.utgjiu.ro/revista/ec/pdf/2013-
01/34_Maha%20Sorin,%20Bobalca%20Claudia.pdf

Baze de date: IDEAS, Genamics JournalSeek Database Genamics, EconPapers EcP,
EBSCO, Cabell's, SCIPIO, Index Copernicus, DOAJ, REPEC, EconBiz, Ulrich's,
Scirius

=6-2=3 pct

Manolica, A., Bobalca, C., Ciobanu, O, (2011), “Qualitative observation applied in
promotional strategy design”, The Annals of the Stefan cel Mare University
Suceava. Fascicle of The Faculty of Economics and Public Administration, vol.11,
nr.2(14)/2011, ISSN: 2066-575X (articol B+), p.40-45, Disponibil la:
http://seap.usv.ro/annals/ojs/index.php/annals/article/viewArticle/408
http://ideas.repec.org/a/scm/ausvfe/v11y2011i2%2814%29p40-45.html, p.40-45
Baze de date: RePeC, DOAJ, Cabell's, EBSCO, Scientific Commons, Public
Knowledge, Project (PKP), Scirus, Socionet, Intute, Index Copernicus

6/3=2 pct




Ciobanu, O., Bobalca, C. (2011), “Importance of credibility' s factors- an analysis
on a particular category of web sites”, Anale. Seria Stiinte Economice. Timisoara,
Vol. XVII, Editura Mirton Timisoara, ISSN: 1582-6333, p. 260-267 — articol B+
http://fse.tibiscus.ro/anale/Lucrari2011/034.pdf,
http://lwww.ceeol.com/aspx/issuedetails.aspx?issueid=5b6a7b7f-5415-4b9d-bebf-
1c6e844ae759&articleld=ael70f6b-c321-49a2-ba56-45072cfd66ae

Baze de date: JEL on CD, e-JEL, EconLit, CEEOL, RePEc, DOAJ, EBSCO
=6/2=3 pct

Bobalca, C., Ciobanu, O. (2011), “Developing a model of customer satisfaction”,
Anale. Seria Stiinte Economice. Timisoara, Vol. XVII, Editura Mirton Timisoara,
ISSN: 1582-6333, p. 252- 259 — articol B+
http://fse.tibiscus.ro/anale/Lucrari2011/033.pdf,
http://lwww.ceeol.com/aspx/issuedetails.aspx?issueid=5b6a7b7f-5415-4b9d-bebf-
1c6e844ae759&articleld=8e69ac6b-cleb-4699-9d75-25b8d5793459

Baze de date: JEL on CD, e-JEL, EconLit, CEEOL, RePEc, DOAJ, EBSCO
=6/2=3 pct

Munteanu, C., Ceobanu, C., Bobalca, C., Anton O., (2010), ,,An Analysis Of
Customer Satisfaction In A Higher Education Context”, International Journal of
Public Sector Management, Special Edition on Higher Education, vol. 23, nr. 2, p.
124-140, ISSN 0951-3558,
http://www.emeraldinsight.com/journals.htm?articleid=1846508

Baze de date: Emerald Management Reviews, Cabell's Directory of Publishing
Opportunities in Management and Marketing, Scopus, Applied Social Sciences
Index and Abstracts (ASSIA), International Labour Documentation, GEOBASE,
Geographical Abstracts, Health Service Abstracts, PAIS Indexes, Public
Administration and Development, UNESCO Databases

= 6/4=1.5 pct

1.5

2.1.3 Articole / studii
publicate Tn volumele
conferintelor indexate ISI
Proceedings sau
internationale desfasurate
in tard sau striinitate (cu
ISSN sau ISBN) — 4 pct

Bobalca, C., Ciobanu, O. (Tugulea), Bradu, C. P., (2013), ,,A study on the factors
that determine the election of the majors in the case of the bachelors studies
programs” accepted paper on Emerging Markets Queries in Finance and Business ,
Tirgu-Mures, ROMANIA, 24th-27th, October 2013 — in curs de publicare

Maha, A., Bobalca, C., Tugulea (Ciobanu) O. (2013), Strategies for the
improvements in the quality and efficiency of public transportation,
accepted paper on Emerging Markets Queries in Finance and Business ,
Tirgu-Mures, ROMANIA, 24th-27th, October 2013 — in curs de publicare




Bradu (Gatej), C., Bobalca, C., Ciobanu, O, (2012), “Influence

of consumer's expectations regarding CSR on their intention to support a company's
socially responsible behavior”, BUSINESS EXCELLENCE CHALLENGES
DURING THE ECONOMIC CRISIS, Editura Universitatii Transilvania, Brasov,
VOL 1, Pages: 86-90, ISBN 978-606-19-0103-6, 7th International Conference on
Business Excellence, Brasov, ROMANIA, OCT 12-13, 2012, articol indexat ISI
Proceedings disponibil la :
http://apps.webofknowledge.com.ux4lI8xu6v.useaccesscontrol.com/full_record.do?p
roduct=WOS&search_mode=GeneralSearch&qid=2&SID=2FM25JHBcO79)@B5
Lga&page=1&doc=1

=4/3=1.33 pct

1.33333333

Bobalca, C., Bradu (Gatej), C., Ciobanu, O, (2012), ”Developing a scale

to measure customer loyalty”, presented paper on Emerging Markets Queries in
Finance and Business, Tirgu-Mures, ROMANIA, 24th-27th, October 2012, articol
publicat in Procedia Economics and Finance, Elsevier, Vol. 3, 2012, pp. 623-628,
ISSN: 2212-5671, indexat Tn Science Direct si Scopus, — disponibil la
http://www.sciencedirect.com/science/article/pii/S2212567112002055, articol
indexat 1SI Proceedings, disponibil la
http://apps.webofknowledge.com.ux41I8xu6v.useaccesscontrol.com/full_record.do?p
roduct=WOS&search_mode=GeneralSearch&qid=1&SID=4CjpJ5paicm8MDboPLJ
&page=1&doc=1

=4/3=1.33 pct

1.33333333

Ciobanu, O., Bobalca, C., Manolica, A. (2011), “Using Servqual For Assessing
Service Quality In Higher Education Area”, Marketing Theory Challenges in
Emerging Societies, Editura Universitatii Alexandru Ioan Cuza Iasi, ISBN: 978-973-
640-681-2, pp. 51-57, Conference Proceedings 2nd EMAC Regional Conference
"Marketing Theory Challenges in Emerging Societies"

=4/3=1.33 pct

1.33333333




"Manolica, A., Ciobanu, O., Bobalca, C., Sasu, C. (2011), ,,A Method to Asses
Credibility of Commercial Web Sltes. One level to Change Consumers' Attitude and
Behaviour”, code 189, Management of Technological Changes. Proceedings of the
International Conference on Management of Technological Changes. Democritus
University of Thrace, Alexandroupolis, Greece, ISBN: 978-960-99486-1-6,
ISBN(Book 1):978-960-99486-2-3, p. 157-161, articol ISI indexat BDI in ISI Web
of Knowledge Thomson Reuters:
http://apps.webofknowledge.com/full_record.do?product=WOS&search_mode=Gen
eralSearch&qid=1&SID=Y17Pd27PHKpOhd6PCF2&page=1&doc=1

1=4/3=1 pct

Manolica, A., Ciobanu, O., Bobalca, C. (2011), ,,The Perception of Marital Roles in
Decision-Making Processes in the Global Context”, code 190, Management of
Technological Changes. Proceeding sof the International Conference on
Management of Technological Changes . Democritus University of Thrace,
Alexandroupolis, Greece, ISBN: 978-960-99486-1-6, ISBN (Book 1):978-960-
99486-2-3, p. 161-165, articol ISI indexat BDI Tn ISI Web of Knowledge Thomson
Reuters:
http://apps.webofknowledge.com/full_record.do?product=WOS&search_mode=Gen
eralSearch&qid=1&SID=Y17Pd27PHKpOhd6PCF2&page=1&doc=2

=4/3=1.33 pct

1.33333333

Ciobanu, O., Bobalca, C., Manolica, A (2011), “SERVQUAL: Measuring Service
Quality In Higher Education Area ”, Globalization and Higher Education in
Economics and Business Administration (GEBA 2011), Editura Universitatea
Alexandru Ioan Cuza lasi, ISBN: 978-973-703-697-1, pp.43-48, 2011 (articol ISI
Proceedings)

=4/3=1.33 pct

1.33333333

Munteanu, C., Bobalcd, C., Anton, O. (Ciobanu),(2007), ,,Customer Satisfaction
Analysis for Higher Education Programs”, Conferinta Internationala
Competitiveness and European Integration , Cluj-Napoca, Romania, ISBN: 978-
973-751-597-1, 2007

=4/3=1.33 pct

1.33333333




Ciobanu, O., Bobalca, C. (2010), “Credibility’s Dimensions of Commercial Web
Sites”, Marketing - from information to decision, publicat in volumul lucrarilor
conferintei internationale Marketing - from information to decision, Cluj-Napoca,
Romaénia, octombrie 2010, p. 51 — 62, ISSN 2067-0338 (articol B+ articol indexat
BDI in baza de date CEEOL),
http://www.ceeol.com/aspx/authordetails.aspx?authorid=4895c4bf-5bc9-4da6-85d4-
37517135495c¢

=4/2=2 pct

Bobalca, C. (2008), ,,New Strategies In Customer Relationship Management:
Gaining Customer Permission”, Analele Universitatii ,, Constantin Brancusi” Targu
Jiu, Editura Academica Brancusi, Nr. 1/2008, Vol. 2, p. 410-415, ISSN 1842-4856,
http://www.utgjiu.ro/anluch.php

Baze de date: IDEAS, Genamics JournalSeek Database Genamics, EconPapers EcP,
EBSCO, Cabell's, SCIPIO, Index Copernicus, DOAJ, REPEC, EconBiz, Ulrich's,
Scirius

=4 pct

2.2 Proprietate
intelectuala,

brevete de inventie si
inovatie

2.3. Granturi/proiecte
castigate prin competitie

2.3.1 Director

2.3.2. Membru in echipa

2.3.2.1 Internationale — 10
pct

2.3.2.2 Nationale — 5 pct

Membru in echipa de proiect Jean Monnet, destinat tinerilor

cercetatori- “Romania’s Integration in the European Union. Costs and Benefits”,
director de proiect Lect. Dr. Liviu Maha, FEAA, 2006-2007, valoarea grantului:
13.500 Euro; 1000 Euro/membru

Membru in echipa de proiect Modulul Jean Monnet “European Business
Environment”, director de proiect Lect. Dr. Liviu Maha, FEAA, 2007-2010,
valoarea grantului: 21.000 euro

Membru in echipa de proiect:,,Cercetari privind dezvoltarea unui

sistem integrat, complex si interactiv de informatii pentru asistarea deciziilor de
marketing ale organizatiilor romanesti in vederea cresterii competitivitatii”,
INFOMARK, Nr. 91-066 /18.09.2007, Finantare: Buget de Stat - Ministerul
Educatiei, Cercetarii si Tineretului, Centrul National de Management Programe —
CNMP, Programul PARTENERIATE IN DOMENIILE PRIORITARE, Categoria
de proiect: Programele Planului National Il, Director de proiect Prof. Univ. Dr.

Corneliu Munteanu, 2007-2010, Suma finantata: 200 000 lei




Membru in echipa de proiect: « Cercetari privind demersurile

comunicationale de marketing ale IMM-urilor, in vederea oferirii unor solutii
inovative pentru cresterea competitivitatii, in contextul politicilor de dezvoltare
durabila la nivel european », COMINOVATIV, Nr. 92-090/09.2008, Finantare:
Buget de Stat - Ministerul Educatiei, Cercetarii si Tineretului, Centrul National de
Management Programe — CNMP, Programul PARTENERIATE IN DOMENIILE
PRIORITARE, Categoria de proiect: Programele Planului National I, Director de
proiect Prof. Univ. Dr. Adriana Zaif, 2008-2011, Suma finantatd: 300 000 lei

Membru in echipa de proiect: “Cercetari privind realizarea unui sistem integrat
complex de diseminare a rezultatelor cercetarii stiintifice la nivel national pentru
promovarea si sustinerea educatiei privind respectarea drepturilor de proprietate
intelectuala”, EdNet, Nr. 92-102/09.2008, Finantare: Buget de Stat - Ministerul
Educatiei, Cercetarii si Tineretului, Centrul National de Management Programe —
CNMP, Programul 4 - PARTENERIATE IN DOMENIILE PRIORITARE,
Programele Planului National II, Directia de Cercetare 9: Cercetare Socio-
Economica, Director de proiect Prof. Univ. Dr. Corneliu Munteanu, 2008-2011,
Suma finantata: 120000 lei

Membru in echipa de proiect: “Centru Pilot integrat pentru initierea si

conditiile aderarii la Uniunea Europeana si a dezvoltarii durabile”, cofinantat din
Fondul Social European in cadrul Programului Operational Sectorial pentru
Dezvoltarea Resurselor Umane 2007-2013 (1D proiect 3852, contract
POSDRUY/9/3.1/S/1, Director de proiect Prof. Univ. Dr. Corneliu Munteanu, 2008-
2011, Suma finantata:115.736 lei

Formator in cadrul proiectului "Perfectionarea cadrelor didactice din

invatamantul liceal care predau discipline economice", Contract
POSDRU/87/1.3/S/63908, Proiect cofinantat din Fondul Social European prin
Programul Operational Sectorial Dezvoltarea Resurselor Umane 2007 — 2013, Axa
prioritara 1 ,,Educatia si formarea profesionala in sprijinul cresterii economice si
dezvoltarii societdtii bazate pe cunoastere”, Domeniul major de interventie 1.3
,,Dezvoltarea resurselor umane din educatie si formare profesionald”, Contract
POSDRU/87/1.3/S/63908, director de proiect Prof. Dr. Dinu Airinei; buget partener
UAIC 3.897.045 lei; Echipa TS si TL la partener UAIC lasi: 80 angajati




Lector in cadrul proiectului “Dezvoltarea abilitatilorantreprenoriale si manageriale in
zona IMM-urilor inovative din Romania pentru formarea si promovarea
parteneriatelor nationale si transnationale”, Contract POSDRU ID 63922 ,Axa
prioritara nr. 3 ,,Cresterea adaptabilitatii lucratorilor si a intreprinderilor”, Domeniul
major de interventie 3.1 ,,Promovarea culturii antreprenoriale” director de proiect
prof. Dr. Teodora Roman

Membru in PROIECTUL POSTDOC,,Performanta si excelenta in cercetarea
doctorala si postdoctorald in domeniul stiintelor economice din Romania”,
CONTRACT POSDRU/159/1.5/S/134197, Aria tematica: CRESTERE SI
OCUPARE N SOCIETATEA CUNOASTERII, Finantare: Buget de Stat - valoarea
totald 13.030.249 lei

2.3.2.3 Cu mediul de afaceri
(min 10.000 euro) — 3 pct

TOTAL A2

97.5 >35

Total A2 pentru ultimii 3 ani

54.67 >17.5

Legenda A2:

pct. - punctaj aferent activitatii

nr. aut. - numar autori
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575X (articol B+) indexat BDI in RePeC, DOAJ, Cabell's, EBSCO,
Scientific Commons, Public Knowledge, Project (PKP), Scirus, Socionet,
Intute, Index Copernicus, Disponibil la:
http://seap.usv.ro/annals/ojs/index.php/annals/article/viewArticle/408
http://ideas.repec.org/a/scm/ausvfe/vi1y2011i2%62814%29p40-45.html,
p.40-45, articol citat in:

Gina Butnaru (2012), THE IMPACT OF THE QUALITY OF TOURIST
PRODUCTS AND SERVICES ON THE CUSTOMERS OF A TOURISM
AGENCY , Revista de turism, nr 14/2012, de in articolul, vol 14, ISSN:
18442994, http://www.revistadeturism.ro/index.php/rdt/article/view/21

Jijie, T., Bobalca, C. (2009), ..Beyond Credibility: Scale
Development for Measuring a Candidate’ Profile”, Transformations in
Business & Economics, Vol. 8, Nr. 3 (18), Supplement A, 2009, ISSN 1648-
4460, p. 244-254, revista indexata, factor de impact 1,67 (ISI Web of
Knowledge Thomson Reuters, EBSCO, e-JEL etc),
http://www.transformations.khf.vu.lt/,
http://apps.webofknowledge.com/full record.do?product=WOS&search m
ode=GeneralSearch&qid=1&SID=Y17Pd27PHKpOhd6PCF2&page=1&do
c=3, articol citat in:

Pridotkiene, Jurate; Dapkus, Mindaugas (2011), The Model to Evaluate Risk
Factors of Exporter-Provided Trade Credit, INZINERINE EKONOMIKA-
ENGINEERING ECONOMICS Volume: 22 Issue: 5 Pages: 477-484, Print
ISSN: 1392-2785, Online ISSN: 2029-5839, Revista cu factor de impact, Impact
factor 0,972 (2012), http://www.inzeko.ktu.lt/index.php/EE/article/view/966




3.1.2. Carti

3.1.21

In carte de
specialitate sau
volum colectiv
publicate in
strainatate — 4
pct

Munteanu, C., Ceobanu, C., Bobalca, C., Anton O., (2010),
»An Analysis Of Customer Satisfaction In A Higher
Education Context”, International Journal of Public Sector
Management Special Edition on Higher Education, vol. 23,
nr.2, p. 124-140, ISSSN/ISBN 0951-3558, indexat in
Emerald
http://www.emeraldinsight.com/journals.htm?articleid=184
6508, articol citat in:

Booton, C.M. (2014), Faculty Members’ Lived Experiences With Academic
Quality in For-Profit On-Ground Gainful Employment Programs, Dissertation
Manuscript Submitted to Northcentral University, Published by ProQuest LLC
2014,
http://media.proquest.com/media/pg/classic/doc/3172444381/fmt/ai/rep/SPDF?_
s=gORpp10gBBIUFWeDZuCpWBsJdrU%3D

Padlee, S. F., Yaakop, A. Y. (2013), Service Quality of

Malaysian Higher Educational Institutions: A Conceptual Framework,
Proceeding - Kuala Lumpur International Business, Economics and Law
Conference, ISBN 978-967-11350-1-3, p. 178-193, http://klibel.com/wp-
content/uploads/2013/04/KLB2139-SITI-FALINDAH-PADLEE-AZIZUL-
YADI-YAAKOP-SERVICE-QUALITY-OF-MALAY SIAN-HIGHER-
EDUCATIONAL-INSTITUTIONS-A-CONCEPTUAL-FRAMEWORK .pdf

2.Miia Kinnunen (2013), Pohjois-Karjalan Ammattikorkeakoulun
Opiskelijoiden Kasityksia Koulutuksen Laadusta Ja Sen Arvioimisesta, ITA-
SUOMEN YLIOPISTO, Filosofinen tiedekunta, Kasvatustieteen pro gradu
—tutkielma, Helmikuu 2013, http://epublications.uef.fi/pub/urn_nbn_fi_uef-
20130187/urn_nbn_fi_uef-20130187.pdf
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conference.org/BAI2013/Papers/8.Multidisciplinary%20Avrticles/8511..pdf

David Schiiller (2012), Rizeni spokojenosti zajmovych skupin s

kvalitou sluzeb vysokych skol (Management Of Stakeholder Satisfaction With
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Stiintifica Piata europeand — o provocare pentru firmele romanesti, Eveniment
cofinantat de Autoritatea Nationald pentru Cercetare Stiintifica, Catedra de
Management Marketing a Facultatii de Economie si Administrarea Afacerilor,
Universitatea Alexandru Ioan Cuza Iasi

Munteanu, C., Monoranu, A., Bobalca, C. (2007). COROMAR, Conferinta
Romana de Marketing, Editura Universitatii Alexandru loan Cuza, , lasi, .S.S.N
0379-7864- lasi, 27-28 septembrie 2007, Conferinta Romana de Marketing
COROMAR’07, European Society and Marketing Strategy, Eveniment
cofinantat de Autoritatea Nationala pentru Cercetare Stiintifica, Catedra de
Management Marketing a Facultatii de Economie si Administrarea Afacerilor,
Universitatea Alexandru loan Cuza lasi

Membru in comitetele de organizare ale manifestarile stiintifice:

Membru Tn Comitetul de program in cadrul Conferintei Stiintifice

,,Plata europeand — o provocare pentru firmele roménesti”, cu sprijinul
Autoritatii Nationale pentru Cercetare Stiintifica, Catedra de Management
Marketing a Facultatii de Economie si Administrarea Afacerilor, Universitatea
Alexandru Ioan Cuza lasi, 26 — 27 octombrie 2007

Membru in Comitetul de organizare in cadrul Conferintei Romane de
Marketing COROMAR’07, European Society and Marketing Strategy, Catedra
de Management Marketing a Facultatii de Economie §i Administrarea Afacerilor,
Universitatea Alexandru Ioan Cuza lasi, 27-28 septembrie 2007, Iasi (Editor)

Membru Tn Comitetul de organizare in cadrul EMAC CEE Regional
Conference, second edition, “Marketing Myths and Methodology”, 21-23
septembrie 2011, lasi, Romania




3.4. Experienta de
management,
analiza si
evaluare in
cercetare si/sau
invatamant

34.1
Conducere
3 pct

3.4.2. Membru
2 pct

3.5Profesor
asociat/visiting/cadru
didactic universitar
la 0 universitate din
strainitate, pentru o
perioada de minim 2
saptamani sau
efectuarea unui
stagiu postdoctoral
cu o durata de cel
putin o luna la o
universitate din
straindtate - 2 pct

2-8 iunie 2014- beneficiara a unei burse in cadrul programului Erasmus
Teaching Program, University of Lodz, Faculty of Economics and Sociology,
Lodz, Polonia, durata stagiului: o sdptamana

tulie 2007 - Stagiu 1n cadrul proiectului cu finantare internationala Jean Monnet :
"Integrarea Romaniei in Uniunea Europeana - costuri si benefici" - la
Universitatea Konstanz, Germania; durata stagiului: 4 sdptamani

Criterii

optionale

3.6 Premii 3.6.1
Academia
Roméana
3.6.2 ASAS,
AOSR,
academii

de ramura si
CNCS

3.6.3 premii
internationale

3.6.4 premii
nationale in
domeniu




3.7 Membru in
academii,

organziatii, asociatii

profesionale de

prestigiu, nationale si

international,
apartenenta la
organizatii din

domeniul educatiei si

cercetarii

3.7.1
Academia
Roména
3.7.2 ASAS,
AOSR si
academii de
ramura
3.7.3 3.7.3.1
Conducere internationale
asociatii
profesionale
3.7.3.2
nationale
3.7.4 Membru|3.7.4.1
in asociatii internationale

profesionale

3.74.2
nationale
3.75 3.75.1
Organizatii in [Conducere
domeniul 3.75.2 2009 — 2010 - Membra a retelei internationale de cercetare PGV
educatiei si  |Membru - 2 pct|2011- 2012 - membru European Marketing Academy (EMAC)
cercetarii
4
TOTAL A3 123 >5
Total A3 pentru ultimii 3 ani 110 >2.5




Criteriul | PUnCtal | puncta) Criteriul punctaj | puncta]
candidat minim candidat| minim

Al 26.2 (> 10)|A1 (in ultimii 3 ani) 24.98 (>5)

A2 97.5 (>35)[A2 (in ultimii 3 ani) 54.67( (>17.5)

A3 123 (>5)|A3 (in ultimii 3 ani) 110 (>2.5)

TOTAL 246.7 (>50) 189.65 (>25)




