INFORMATII PERSONALE

LOCUL DE MUNCA PENTRU
CARE SE CANDIDEAZA
POZITIA

EXPERIENTA PROFESIONALA

2017 — pana in prezent

2013-2018

2016 -2017

2009 -2016

Curriculum Vitae Obadé Daniel Rares

Obada Daniel-Rares
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B 0733.450.394

)% daniel.obada@uaic.ro / rares.obada@gmail.com

D https://www.fssp.uaic.ro/rares-obada

Sexul Masculin | Data nasterii 27/09/1987 | Nationalitatea Romana

Lector univ. dr. la Departamentul de Stinte ale Comunicarii si Relatii
Publice din cadrul Facultati de Filosofie si Stinte Social — Politice,
Universitatea ,Alexandru loan Cuza” din lasi

Asistent univ. doctor

Departamentul de Stiinte ale Comunicérii si Relatii Publice din cadrul Facultétii de Filosofie si Stiinte
Social — Politice, Universitatea ,Alexandru loan Cuza” din lasi, Bd. Carol |, nr. 11.

= Sustinerea seminariilor la disciplinele: Managementul relatiilor publice, Fundamente ale relatiilor
publice, Relatii publice la nivelul ONG-urilor, Comunicare politica, Scriiturd in publicitate si PR,
Comunicare integratd de marketing,

= Sustinerea cursului la disciplina Relatii publice la nivelul ONG-urilor,

= Teme predilecte de cercetare: strategii de relatii publice pentru gestionarea stirilor false diseminate h
mediul on-line, masurarea audientei radio, masurarea calitatii percepute a unui site web, teoria
fluxului si implicatii in sfera comunicarii integrate de marketing;

Tipul sau sectorul de activitate Activitate didactica si de cercetare, sectorul educational,

Cadru didactic asociat

Departamentul de Management, Marketing si Administrarea Afacerilor din cadrul Facultdti de
Economie si Administrarea Afacerilor, Universitatea ,Alexandru loan Cuza” din lasi, Bd. Carol I, nr. 11.

= Sustinerea seminariilor la disciplina Marketing,

Tipul sau sectorul de activitate Activitate didactica si de cercetare, sectorul educational;

Director de marketing
Reteaua radio regionala VIVAFM - S.C. STIL MEDIAS.R.L,, lasi, Str. Sf. Andrei, nr. 16 A.

= Conceperea si implementarea planului anual de comunicare integratd de marketing. Realizarea de
studii de audienta radio pentru stabilirea profilului ascultatorilor si a comportamentelor de consum
(cercetari cantitative si calitative);

Tipul sau sectorul de activitate Comunicare, Mass-media, Publicitate;

Director de marketing
Reteaua radio regionalé IMPACT FM - S.C. IMPACT MEDIA S.R.L., lasi, Bd-ul. Carol | , nr. 4, et. 3.

= Conceperea si implementarea planului anual de comunicare integratd de marketing al retelei radio
regionale Impact FM;
= Realizarea studiilor de audienta radio si manager de proiect Impact FM Dance Tour;

Tipul sau sectorul de activitate  Comunicare, Mass-media, Publicitate;
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EDUCATIE S| FORMARE

2011-2014

2009 - 2011

2006-2009

2011-2014

Mai 2011

COMPETENTE PERSONALE

Limba(i) materna(e)

Alte limbi straine cunoscute

Engleza

Spaniola

Curriculum Vitae Obadé Daniel-Rares

Doctor in domeniul ,Marketing”

Facultatea de Economie si Administrarea Afacerilor, Universitatea ,Alexandru loan Cuza” din lasi.

= La data de 31 octombrie 2014, am sustinut public teza de doctorat cu titlul ,Impactul starii de flux din
mediul on-line asupra calitatii percepute a unui site web de brand”, sub coordonarea domnului Prof.
univ. dr. Corneliu Munteanu;

= Disciplinele principale studiate: Metode de cercetare avansate in Marketing, Statistica,
Epistemologie;

Master in domeniul ,Stiinte ale Comunicarii”. Programul de studi:
,Publicitate si Relatii Publice”

Facultatea de Filosofie si Stiinte Social-Politice, Universitatea ,Alexandru loan Cuza” din lasi.

= Disciplinele principale studiate: Studii de caz in PR, Metode de cercetare in relatii publice si publicitate,
Branding, Organizarea evenimentelor, New media, Studii de caz in publicitate, Comunicare corporativa.

Licentiat in domeniul ,Stiinte ale Comunicarii”. Programul de studii:
,Comunicare si Relatii Publice”

Facultatea de Filosofie si Stiinte Social-Politice, Universitatea ,Alexandru loan Cuza” din lasi.

= Disciplinele principale studiate: Fundamente ale relatiilor publice, Managementul relatiilor publice,
Relatii publice la nivelul ONG, Metode de cercetare in stiinfele comunicérii, Constructia mesajului
publicitar, Cunoastere si comunicare, Elaborarea produselor de PR si publicitate.

Absolvent al modulului psihopedagogic, nivelul | si nivelul |1

Departamentul pentru Pregatirea Personalului Didactic din cadrul Facultatii de Psihologie si Stiinte ale
Educatiei, Universitatea ,Alexandru loan Cuza” din lasi.

= Disciplinele principale studiate: Psihologia educatiei, Pedagogie, Didactica specialitatii,
Managementul clasei de elevi.

Curs de Marketing Manager - CREA, mai 2011

Curs intensiv de specializare pentru manageri ,Coaching managerial’, editia a XXVI-a, organizat de
Mentor Training lasi — 13 septembrie 2011.

= Disciplinele principale studiate: Managementul marketingului, Studii de caz in marketing.

||
Romana

TNTELEGERE VORBIRE SCRIERE

Ascultare Citire Partlc:lpare‘ la Discurs oral
conversatie
Excelent Excelent Excelent Excelent Excelent
Utilizator experimentat
Bine Bine Bine Bine Bine

Utilizator independent

Niveluri: A1/A2: Utilizator elementar - B1/B2: Utilizator independent - C1/C2: Utilizator experimentat
Cadrul european comun de referintd pentru limbi strdine

© Uniunea Europeana, 2002-2018 | europass.cedefop.europa.eu Pagina2/9



Competente si aptitudini de
comunicare / cercetare /
organizare

Competente
sociale/organizationale/
manageriale

Competente dobandite la locul de
munca

Competente digitale

STAGII DE CERCETARE N
STRAINATATE

DIRECTOR PROIECT DE
CERCETARE OBTINUT PRIN
COMPETITIE

Curriculum Vitae Obadé Daniel Rares

= in timpul studiilor doctorale mi-am dezvoltat urmatoarele competente: capacitatea de asimilare a
cunostintelor, capacitatea de sintezd, capacitatea de diseminare a rezultatelor cercetéarii;
cunoasterea si utilizarea adecvata a instrumentelor si metodelor de cercetare gtiintifica; rigurozitate
in elaborarea materialelor stiintifice; respectarea termenelor limitd impuse pentru sustinerea
proiectelor stiintifice si indeplinirea obiectivelor stabilite intr-un proiect de cercetare.

= In perioada 2015-2019 am coordonat licente ale studentilor de la specializarea Comunicare si Relatii
Publice, la disciplinele Comunicare integraté de marketing si Relatii publice. Competente si aptitudini
dezvoltate: capacitatea de a indruma studenti, precum si managementul proiectelor de cercetare.

= O parte din activitatea de cercetare derulata a fost realizata in colaborare cu alti colegi mai tineri sau
cu profesori renumiti. Competente si aptitudini dezvoltate: capacitatea de a lucra in echipe de
cercetare.

= Prin participarea la evenimentele stiintifice nationale si internationale (conferinte, colocvii, workshop-
uri) mi-am dezvoltat competentele de comunicare in sfera stiintifica, in limba roméana, precum si in
limba engleza.

= Membru in colectivul de organizare al Conferintei Internationale Communication in Action: From
Theory to Practice and Back (2018 si 2019) - Universitatea ,Alexandru loan Cuza” din lasi.
Competente si aptitudini dezvoltate: organizatorice.

= Spirit de echipd, capacitatea de adaptare la medii multiculturale - obfinute prin participarea la
evenimente stiintifice Tn strainatate.

= Leadership - in activitatea profesionald am coordonat echipe de vanzari.

= Managementul proiectului - planificarea si derularea studilor de audientd radio; organizare de
evenimente comerciale si stiintifice.

= Bune competente si aptitudini organizatorice - capacitatea de a coordona si antrena oameni, de a
administra proiecte si bugete in timpul activitailor profesionale - aptitudini dezvoltate prin organizarea
de evenimente stiintifice in sfera academica: colocviu national, conferinta internationala.

= O bund cunoastere a proceselor de evaluare si a indeplinirii indicatorilor de performanta in domeniul
comunicarii integrate de marketing.

AUTOEVALUARE
Procesarea . Creare de . Rezolvarea de
. o Comunicare ) Securitate
informatjei continut probleme
Utilizator Utilizator Utilizator Utilizator Utilizator
experimentat experimentat experimentat independent experimentat

Niveluri: Utilizator elementar - Utilizator independent - Utilizator experimentat

Competentele digitale - Grild de auto-evaluare

Utilizator experimentat

Alte competentele informatice:

= Microsoft Office™

Excel™

PowerPoint™

Corel Draw™

Photoshop™

SPSS™

AMOS SPSS™

Gazepoint Analysis Professional software package™

= Cercetator invitat - stagiu de cercetare la Universitatea din Barcelona, Department of Library
Science and Audiovisual Communication, 7 - 19 mai 2019.

= Director proiect de cercetare - grant UAIC obtinut prin competitie. Titlul proiectului de cercetare:
,ROLUL STARII DE FLUX IN DISTRIBUIREA STIRILOR FALSE DESPRE BRANDURI PE
RETELE DE SOCIALIZARE". Cod Proiect GI-UAIC-2018-09.

=Valoarea proiectului: 40.000 de lei.

= Durata proiectului: 2 ani (2019-2020).
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MEMBRU IN PROIECTE DE
CERCETARE OBTINUT PRIN
COMPETITIE

MEMBRU IN PROIECTE DE
CERCETARE INTERNATIONALE

MEMBRU IN COLECTIVELE DE
REDACTIE / RECENZOR

MEMBRU IN ACADEMII,
ORGANIZATII, ASOCIATII

REZULTATE ALE ACTIVITA]'IJ
DE CERCETARE STIINTIFICA

Participarea la conferinte
internationale

Curriculum Vitae Obadé Daniel-Rares

Membru proiect de cercetare: ,Instrumente moderne de crestere a performantei unei companii
in mediul online: rolul starii de flux n crearea unui site Web de comert electronic” - in cadrul
proiectului POSDRU/159/1.5/S/133675, “Inovare si dezvoltare in structurarea si reprezentarea
cunoasterii prin burse doctorale si postdoctorale (IDSRC - doc postdoc)’, derulat de Academia
Roména, Filiala lasi. Perioada mai 2014 - septembrie 2014.

Membru in proiectul de cercetare intemational derulat de COST Action CA18115 TRANSNATIONAL
COLLABORATION ON BULLYING, MIGRATION AND INTEGRATION AT SCHOOL LEVEL
(TRIBES) - The European Cooperaton in Science and Technology (COST) -
https:/mww.cost.eu/actions/CA18115/#tabs|Name:overview. WG6: E-Technology, Cyberbullying &
Online Safety. Buget anual estimativ €130,000 (pentru 25 COST Membri) x 4 ani =€ 520,000.

Membru in Consiliul editorial - Argumentum. Joumal of the Seminar of Discursive Logic,
Argumentation Theory and Rhetoric (https:/www.fssp.uaic.ro/argumentum/Editorial%20board.htm).

Membru al Academiei Europene de Marketing (The European Marketing Academy - EMAC).
Membru al Asociatiei Romane de Istorie a Presei (ARIP).

Participarea, in calitate de autor, cu lucrarea: ,MEASURING FLOW IN SOCIAL MEDIA SITES:
AN INTEGRATED APPROACH USING EYE-TRACKING” la 2N° INTERNATIONAL
CONFERENCE ,COMMUNICATION IN ACTION: FROM THEORY TO PRACTICE AND
BACK”, ALEXANDRU IOAN CUZA UNIVERSITY, IASI, ROMANIA, NOVEMBER 7-9, 2019.

Participarea, in calitate de autor, cu lucrarea: JN FLUX! DISTRIBUIREA STIRILOR FALSE DESPRE
BRANDURI PE RETELELE SOCIALE: UN NOU MODEL CONCEPTUAL”, la PERSPECTIVES IN
HUMANITIES AND SOCIAL SCIENCES, 6™ EDITION: INTERDISCIPLINARITY - AN UMBRELLA
TERM? (PHSS 2019), INSTITUTE FOR INTERDISCIPLINARY RESEARCH, SOCIAL SCIENCES
AND HUMANITIES RESEARCH DEPARTMENT, ,ALEXANDRU IOAN CUZA” UNIVERSITY OF
IASI, IASI, ROMANIA, 17-18™ MAY 2019.

Participarea, Tn calitate de autor, cu lucrarea: ,O SCURTA ISTORIE A MASURARII AUDIENTEI
RADIO IN ROMANIA” la CEL DE-AL XII-LEA CONGRES INTERNATIONAL DE ISTORIE A
PRESEI - ,190 DE ANI DE PRESA N SPATIUL DE LIMBA ROMANA (1829-2019)’,
UNIVERSITATEA "ALEXANDRU IOAN CUZA DIN IASI” IASI, ROMANIA, 12-13 APRILIE 2019.

Participarea, Tn calitate de autor, cu lucrarea: ,MASURAREA EXPERIENTELOR EMOTIONALE
ALE CONSUMATORILOR LA MESAJELE PUBLICITARE PRIN METODA AUTO-
RAPORTARILOR VERBALE: O RECENZIE CRITICA A LITERATURII DE SPECIALITATE” la
CONFERINTA STIINTIFICA INTERNATIONALA SCOALA INTERNATIONALA DE
METODOLOGIE iN STIINTELE SOCIO—UMANE EDITIA A-llI-A, CHISINAU REPUBLICA
MOLDOVA, NOVEMBER 15—16 2018.

Participarea, in calitate de autor, cu lucrarea: ,WHY DO FACEBOOK USERS SPEND SO
MUCH TIME ONLINE? USING FLOW THEORY AS THEORETICAL FRAMEWORK FOR A
POSSIBLE EXPLANATION” la 15T INTERNATIONAL CONFERENCE ,COMMUNICATION IN
ACTION: FROM THEORY TO PRACTICE AND BACK’, ,ALEXANDRU IOAN CUZzZA’
UNIVERSITY OF IASI, IAS], ROMANIA, NOVEMBER 8-10, 2018.
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Curriculum Vitae Obadé Daniel Rares

= Participarea, in calitate de autor, cu lucrarea: ,POTENTIAL SOURCES OF ERROR IN

MEASURING ONLINE RADIO AUDIENCE” la HUMANUM la 23 E COLLOQUE FRANCO-
ROUMAIN EN SCIENCES DE LINFORMATION ET DE LA COMMUNICATION:
INFORMATION, COMMUNICATION ET HUMANITES NUMERIQUES, BABES-BOLYAI
UNIVERSITY, CLUJ-NAPOCA, ROMANIA, OCTOBER 18-20, 2018.

= Participarea, in calitate de co-autor, cu lucrarea: ,CROSS-CULTURAL ADAPTATION OF
EMOTIONAL DESCRIPTORS USED IN ADVERTISING TESTING; SPECIFICITIES FOR
ROMANIAN CASE” la 9™ EMAC REGIONAL CONFERENCE ,MARKETING CHALLENGES,
INNOVATIONS AND TRENDS IN EMERGING MARKETS”, UNIVERSITY OF ECONOMICS IN
PRAGUE, CZECH REPUBLIC, SEPTEMBER 12-14, 2018.

= Participarea, in calitate de co-autor, cu lucrarea: ,DESIGNING ADVERTISING STIMULI FOR
EVOKING CONSUMERS EMOTIONS: A SEMIOTIC APPROACH” la CONFERINTA
INTERNATIONALA LSEMIOSIS IN COMMUNICATION: DIFFERENCES AND SIMILARITIES”,
NATIONAL UNIVERSITY OF POLITICAL STUDIES AND PUBLIC ADMINISTRATION
(SNSPA), BUCHAREST, ROMANIA, JUNE 14-16, 2018.

= Participarea, in calitate de co-autor, cu lucrarea: ,CONTEMPORARY VALENCES OF THE
ROMANIAN ARCHETYPES” la CONFERINTA INTERNATIONALA SEMIOSIS  IN
COMMUNICATION: DIFFERENCES AND SIMILARITIES”, NATIONAL UNIVERSITY OF
POLITICAL STUDIES AND PUBLIC ADMINISTRATION (SNSPA), BUCHAREST, ROMANIA,
JUNE 14-16, 2018.

= Participarea cu lucrarea: ,IS ANYBODY LISTENING? MEASURING RADIO AUDIENCE IN A
DIGITAL ERA” la CONFERINTA INTERNATIONALA PERSPECTIVES IN HUMANITIES AND
SOCIAL SCIENCES: HINTING AT INTERDISCIPLINARITY 5™ EDITION: MAPPING DIGITAL
FUTURES, ,ALEXANDRU IOAN CUZA” UNIVERSITY OF 1ASI, ROMANIA, MAY 23-24, 2018.

= Participarea, in calitate de co-autor, cu lucrarea: ,REACTIVE PUBLIC RELATIONS
STRATEGIES FOR MANAGING ‘FAKE NEWS’ IN ONLINE ENVIRONMENT” la 8™ LUMEN
INTERNATIONAL CONFERENCE: RETHINKING SOCIAL ACTION. CORE VALUES IN
PRACTICE, SUCEAVA, ROMANIA, APRIL 27-28, 2018.

= Participarea, in calitate de co-autor, cu lucrarea: ,METHODOLOGICAL ISSUES IN
TRANSLATING EMOTIONAL DESCRIPTORS FOR ADVERTISING TESTING” la 8™ EMAC
REGIONAL CONFERENCE "BRIDGING THE MARKETING THEORY/PRACTICE GAP AND
COMPETITIVENESS OF THE NEW EUROPE", THE WEST UNIVERSITY OF TIMISOARA,
TIMISOARA, ROMANIA, SEPTEMBER 20-22, 2017.

= Participarea, in calitate de co-autor, cu lucrarea: ,GO WITH THE FLOW EXPLORING THE
RELATIONSHIP BETWEEN ONLINE FLOW STATE AND PERCEIVED QUALITY OF A
BRAND WEBSITE A STRUCTURAL MODELING APPROACH” la 6™ EMAC REGIONAL
CONFERENCE "MARKETING THEORY CHALLENGES IN EMERGING MARKETS", WU
VIENNA, AUSTRIA, SEPTEMBER 16-18, 2015.

= Participarea cu lucrarea: ,EXPLORING USER'S FLOW-PROPENSITY WHILE BROWSING

ON A BRAND WEBSITE: USING THE BIG FIVE MODEL TO ASSES AUTOTELIC
PERSONALITY” la CONFERINTA INTERNATIONALA: ,HUMANITIES AND SOCIAL
SCIENCES TODAY. CLASSSICAL AND CONTERMPORARY ISSUES”, ACADEMIA
ROMANA, FILIALA IASI, ROMANIA, 7-10 MAY, 2015.

= Participarea, in calitate de co-autor, cu lucrarea: ,EXPLORING THE RELATIONSHIP
BETWEEN ONLINE FLOW EXPERIENCE AND PERCEIVED QUALITY OF A BRAND
WEBSITE: A CONCEPTUAL MODEL” la 5™ EMAC REGIONAL CONFERENCE -
MARKETING THEORY CHALLENGES IN EMERGING MARKETS HOSTED BY THE
UNIVERSITY OF ECONOMICS IN KATOWICE, POLAND, SEPTEMBER 24-26, 2014.

= Participarea, in calitate de co-autor, cu lucrarea: ,INNOVATION IN MEASURING THE
PERCEIVED QUALITY OF E - COMMERCE WEBSITES: A CRITICAL REVIEW OF EXTANT
KNOWLEDGE” la THE 18™ INTERNATIONAL CONFERENCE ,INVENTICA 2014", 1ASI,
ROMANIA, JULY 2-4, 2014,
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é\’< Curriculum Vitae Obadé Daniel-Rares

= Participare cu lucrarea: ,METHODOLOGICAL CHALLENGES AND INNOVATIONS IN
STUDYING ONLINE FLOW INFLUENCE ON PERCEIVED QUALITY OF A E-COMMERCE
WEBSITE” la CONFERINTA STIINTIFICA INTERNATIONALA EDITIA a - X - a —
DEZVOLTARE ECONOMICA SOCIAL DURABILA A EUROREGIUNILOR SI A ZONELOR
TRANSFRONTALIERE N CADRUL FORUMULUI TRANSFRONTALIER AL EUROREGIUNII
SIRET-PRUT-NISTRU, EDITIA A-lI-A, BALTI, REPUBLICA MOLDOVA, 27 IUNIE 2014.

= Participare cu lucrarea: ,ONLINE FLOW EXPERIENCE AND PERCEIVED QUALITY OF ABRAND
WEBSITE: INPASCANI.RO CASE STUDY” la INTERNATIONAL CONFERENCE LOGOS
UNIVERSALITY MENTALITY EDUCATION NOVELTY, IASI, ROMANIA, APRIL 10-11, 2014.

= Participarea, in calitate de co-autor, cu lucrarea: ,MULTIMODALITY AS A PREMISE FOR
INDUCING ONLINE FLOW ON A BRAND WEBSITE: A SOCIAL SEMIOTIC APPROACH” la
INTERNATIONAL CONFERENCE LOGOS UNIVERSALITY MENTALITY EDUCATION
NOVELTY, IASI, ROMANIA, APRIL 10-11, 2014.

= Participare cu lucrarea: ,MEASURING PERCEIVED SERVICE QUALITY OFFLINE VS.

ONLINE: A NEW PESQ CONCEPTUAL MODEL” la INTERNATIONAL CONFERENCE
EMERGING MARKETS QUERIES IN FINANCE AND BUSINESS, TARGU MURES,
ROMANIA, 24-27 OCTOBRIE, 2013.

= Participare cu lucrarea: ,FLOW THEORY AND ONLINE MARKETING OUTCOMES: A CRITICAL
LITERATURE REVIEW" la 20™ INTERNATIONAL ECONOMIC CONFERENCE - IECS 2013
,POST CRISIS ECONOMY: CHALLENGES AND OPPORTUNITIES”, SIBIU, ROMANIA, 2013.

= Participare cu lucrarea: ,MEASURING THE PERCEIVED QUALITY OF A COMMERCIAL WEB
SITE: A CRITICAL LITERATURE REVIEW” la ,DOCTORAL SCHOOL OF ECONOMICS AND
BUSINESS ADMINISTRATION INTERNATIONAL CONFERENCE”, IASI, ROMANIA, 2013.

= Participare cu lucrarea: ,THE IMPACT OF ONLINE FLOW ON A BRAND'S PERCEIVED
QUALITY” la 4™ EMAC (European Marketing Academy) CEE REGIONAL CONFERENCE
MARKETING THEORY AND CHALLENGES IN EMERGING SOCIETIES, DOCTORAL
COLLOQUIM — SANKT PETERSBURG, RUSIA, SEPTEMBER 25, 2013.

Participarea la conferinte / » Participarea cu lucrarea: ,CUM MASURAM EMOTIILE CONSUMATORILOR LA STIMULII PUBLICITARI?”
colocvii nationale la SESIUNEA DE COMUNICAR STIINTIFICE "DISCURSIVITATEA: MODELE, TEHNICI, BUNE
PRACTICI SI PATOLOGI, DEPARTAMENTUL DE COMUNICARE S| RELATI PUBLICE,

UNIVERSITATEA ,ALEXANDRU IOAN CUZA” DIN IASI, ROMANIA, 27 OCT OMBRIE 2018.

= Participarea cu  lucrarea: ,,MASURAREA AUDIENTElI  RADIO iN  ROMANIA
POSTDECEMBRISTA: PROVOCARI METODOLOGICE S| NOI' PERSPECTIVE iN
CONTEXTUL DEZVOLTARII NOILOR TEHNOLOGII INFORMATIONALE” la SESIUNEA DE
COMUNICARI STIINTIFICE ,EVOLUTII ALE COMUNICARII DE MASA IN ROMANIA
POSTDECEMBRISTA” DEPARTAMENTUL DE COMUNICARE S| RELATII PUBLICE,
UNIVERSITATEA ,ALEXANDRU IOAN CUZA” DIN IASI, ROMANIA, 30 OCTOMBRIE 2015,

Articole stiintifice publicate in = Farte, G. |, & Obada, D. R. (2018). Reactive Public Relations Strategies for Managing Fake

extenso in reviste indexate News in the Online Environment. Postmodem Openings, Vol. 9, Issue 2, pp: 26-44, doi:
Web of Science (fara factor de https://doi.org/10.18662/po/16.
impact)

= Culache, O., & Obada, D. R. (2014). Multimodality as a Premise for Inducing Online Flow on a
Brand Website: A Social Semiotic Approach. Procedia - Social and Behavioral Sciences, Vol.
149, pp. 261-268, doi:10.1016/j.sbspro.2014.08.227.

= Obada, D. R. (2014). Online Flow Experience and Perceived Quality of a Brand Website:
InPascani.ro Case Study. Procedia - Social and Behavioral Sciences, Vol. 149, pp. 673-679,
doi:10.1016/j.sbspro.2014.08.252.

= Obada, D. R. (2014). Measuring Perceived Service Quality Offine vs. Online: A New PeSQ
Conceptual Model. Procedia Economics and Finance, Vol. 15, pp. 538-551, doi:10.1016/S2212-
5671(14)00505-X.

= Obada, D. R. (2013). Flow Theory and Online Marketing Outcomes: A Critical Literature Review.
Procedia Economics and Finance, Vol. 6, pp. 550-561, doi:10.1016/S2212-5671(13)00173-1.
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Articole stiintifice / recenzii
publicate in extenso in reviste
indexate BDI

Citari ale lucrarilor stiintifice

Curriculum Vitae Obadé Daniel Rares

= Obada, D. R. (2019). Sharing Fake News About Brands on Social Media: a New Conceptual
Model Based on Flow Theory. Argumentum. Journal of the Seminar of Discursive Logic,
Argumentation Theory and Rhetoric, Vol. 17, Issue 2, pp. 144-166.

= Obada, D. R. (2018). Methodological Issues Related to Radio Measurement and Ratings in
Romania: Solutions and Perspectives. Argumentum. Journal of the Seminar of Discursive Logic,
Argumentation Theory and Rhetoric, Vol. 16, Issue 1, pp. 94-119.

= Obada, D. R. (2014). Exploring the Mediating Role of Perceived Quality Between Online Flow
and Customer’s Online Purchase Intention on a Restaurant E-Commerce Website. The
Yearbook of The “Gh. Zane” Institute of Economic Researches, Vol. 23, Issue 1, pp. 35-44.

= Obad3, D. R. (2018). Measuring “Consumers’ Hearts”. Argumentum. Journal of the Seminar of
Discursive Logic, Argumentation Theory and Rhetoric, Vol. 16, Issue 1, pp. 123-129.

= Obad3, D. R., Ceobanu C., Munteanu, C. (2014). Exploring the relationship between online flow
experience and perceived quality of a brand website: a conceptual model. In M. Szymura-Tyc
(ed.), 5" EMAC Regional Conference - Marketing Theory Challenges in Emerging Markets (pp.
145 - 152), Katowice, Polonia: University of Economics in Katowice, ISBN: 978-83-7875-210-3.

= Obada, D. R. (2014). Innovation in Measuring the Perceived Quality of E-Commerce Websites: A
Critical Review of Extant Knowledge. In B. Plahteanu (ed.), The 18" International Conference
“Inventica 2014" (pp. 331 - 342), Editura Performantica, ISSN: 1844-7880.

= Lucrarea Farte, G. |, & Obada, D. R. (2018). Reactive Public Relations Strategies for Managing
Fake News in the Online Environment. Postmodern Openings, Vol. 9, Issue 2, pp: 26-44, doi:
https://doi.org/10.18662/po/16 citata de:
(1) Przybyla, M., Tran, D., Whelpley, A., & Engels, D. W. (2018). Finding Truth in Fake News:
Reverse Plagiarism and other Models of Classification. SMU Data Science Review, 1(4), 13.

= Lucrarea Obada, D. R. (2014). Measuring Perceived Service Quality Offline vs. Online: A New
PeSQ Conceptual Model. Procedia Economics and Finance, Vol. 15, pp. 538-551, doi:
10.1016/S2212-5671(14)00505-X citata de:
(1) Castro-Lopez, A., & Alonso, J. M. (2019). Modeling Human Perceptions in e-Commerce
Applications: A Case Study on Business-to-Consumers Websites in the Textile and Fashion
Sector. In Applying Fuzzy Logic for the Digital Economy and Society (pp. 115-134). Springer,
Cham.
(2) Castro-Lopez, A., Vazquez-Casielles, R., & Puente, J. (2019). How to manage the online
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