Lista lucrari stiintifice publicate de Lect.univ.dr. Nicoleta Dospinescu:

10.

Anastasiei B., Dospinescu N., A model of the relationships between the Big Five
personality traits and the motivations to deliver word-of-mouth online, publicat in
Psihologija, vol. 51, issue 2, pages: 215-227, 2018, WOS:000435496600004, ISSN:
0048-5705, DOI: 10.2298/PS1161114006

Anastasiei B., Dospinescu N., Facebook Advertising: Relationship Between TYPES of
Message, Brand Attitude and Perceived Buying Risk, Annals of the ,,Constantin
Brancusi” University of Targu Jiu, Economy Series, Issue 6/2017, ,,Academica
Brancusi” Publisher, ISSN 2344 — 3685/ISSN-L 1844 — 7007, pp.18-27, available at:
http://www.utgjiu.ro/revista/ec/pdf/2017-06/02_Anastasiei.pdf

Anastasiei Bogdan, Dospinescu Nicoleta, Electronic Word-of-Mouth for Online Retailers:
Predictors of Volume and Valence, publicat in Sustainability, vol. 11, issue 3, article number 814,
februarie 2019, DOI: 10.3390/su11030814, WOS:000458929500259, ISSN: 2071-1050
Dospinescu Octavian, Anastasiei Bogdan, Dospinescu Nicoleta, Key Factors Determining the
Expected Benefit of Customers When Using Bank Cards: An Analysis on Millennials and
Generation Z in Romania, publicat in Symmetry (Symmetry-Basel), vol. 11, article number:
1449, DOI: https://doi.org/10.3390/sym11121449, ISSN: 2073-8994

Dospinescu N., “The Public Relations Events in Promoting Brand Identity of the City”,
Annals of “Dunarea de Jos” University of Galati Fascicle I. Economics and Applied
Informatics Years XX —no1/2014, ISSN-L 1584-0409 ISSN-Online 2344-441X, pp.39-
46, www.ann.ugal.ro/eco, www.eia.feaa.ugal.ro;
http://www.eia.feaa.ugal.ro/images/eia/2014 _1/Dospinescu.pdf

Dospinescu N., ,,The importance of negotiation and sales techniques on insurance
market”, Analele Universitatii ,,Alexandru Ioan Cuza” Iasi, Tomul LVIII -2011,Editura
Alexandru Ioan Cuza Iasi, 2011, ISSN: 0379-7864, pp. 235-246, available at:
http://anale.feaa.uaic.ro/anale/ro/Arhiva%202011-Dospinescu/401,
http://anale.feaa.uaic.ro/anale/resurse/mm4dospinescun.pdf

Dospinescu N., "PR and Advertising in Pharmaceutical Marketing Communications”,
31th IBIMA Conference Proceedings, Milan, Italy, 2018 , Conference: Innovation
Management and Education Excellence through Vision 2020, ISBN: 978-0-9998551-0-2,
pp.4857 — 4866, WOS: 000444067202108

Dospinescu N., Mucea O., “The Impact of the Neuro-Linguistic Programming on the
sales from the motor vehicle and real estate area”, International Conference on E-
business, Management and Economics (ICEME 2010), Hong Kong, China, 2010, ISBN:
978-981-08-8719-3, ISSN: 2010-4626, pp. 97-101, WOS: 000303218200021
Dospinescu N., "Organizational Image — Key Factor in Ethical Communication With the
Target Audience ", ITEMA Conference Proceedings, Budapest, Hungary, 26 october
2017, (pp. 673-678), Published by: Association of Economists and Managers of the
Balkans, Belgrade, Serbia, Printed by: All in One Print Center, Belgrade, Belgrade, 2017,
ISBN 978-86-80194-08-0, pp.667-672

Dospinescu Nicoleta, Tatarusanu Maria, Butnaru Gina lonela, Berechet Daniel Lucian,
The Perception of Students From the Economic Area on the New Learning Methods in
the Knowledge Society, publicat in Amfiteatru Economic, vol. 13, issue 30, pp.: 527-543,
iunie 2011, WOS:000297929000014, ISSN: 1582-9146, disponibil la:
http://www.amfiteatrueconomic.ro/temp/Article_1061.pdf



http://www.utgjiu.ro/revista/ec/pdf/2017-06/02_Anastasiei.pdf
http://www.eia.feaa.ugal.ro/images/eia/2014_1/Dospinescu.pdf
http://anale.feaa.uaic.ro/anale/resurse/mm4dospinescun.pdf
http://www.amfiteatrueconomic.ro/temp/Article_1061.pdf

